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Increasing target audience 

- Increase the target audience to teenagers and younger children by broadening the 
social media used e.g. Tiktok and Instagram 

- Pay popular influencers to promote the brand.
- Use product placement in up and coming films. 
- Advertisements in between popular children’s programs e.g. The Next Step
- Supermarkets - introduce the product in leading supermarkets: Asda, Tesco and 

Sainsbury‘s.
- Bulk buying in stores such as costco and stalls in supermarkets for tasting 
- Make the product more eco-friendly to appeal to those who refrain from using 

excessive amounts of single use plastics.
- By introducing more healthy flavours this could help increase the audience of teenage 

girls and older women who are looking to either eat healthily or lose weight.



Introducing new Products 

New flavours:

- Apple, passionfruit, kale
- Apple, ginger, kiwi 
- Apple, strawberries, banana
- Apple and elderflower

This provides more choices for consumers and vitamins and nutrients which provides a 
healthier diet. Providing these vitamins and nutrients will allow a better development for 
teens and children.

Targeting the 18+:

- Introducing alcoholic beverages

This will appeal to the adult target market will broaden the target audience and increase 
the number of sales



New packaging

- Recyclable and reusable bottles and cartons. 
- Cartons to be made out of recycled paper.
- Variety of packaging e.g. smaller cartons for 

children’s packed lunches, for athletes on the 
go and picnics.

- Create small tubes of apple juice so that the 
consumer can put them in the freezer for a 
treat for all of the family!

- Eye catching packaging - using bold and 
capitalised fonts



- Reducing carbon footprints by 
- Reducing food miles by increasing the 

amount of seasonal products that are 
British sourced. 

- Have a delivery and pick up system in cities 
to reuse bottles, by having consumers 
leave their bottles to be collected and 
reused (if possible)

- Reducing food wastage, making sure all 
viable apples are used, even if misshapen. 
Helping the environment and also 
increasing profit. 

Turning the brand eco-friendly



Alternatives of sugar

- To many parents of young children it is a worry 
that sugars may be harmful to their kids health 
and therefore we would like to, instead of using 
sugars, introduce a natural sweetener which 
would be better to the child’s health than one 
that is artificial. 

- These potential natural sweeteners include 
maple syrup, molasses, honey and stevia which 
are less harmful than regular sugars and even 
have health benefits. 


